
 

C A R L S B E R G  B R E W E R Y  M A L AY S I A 
B E R H A D  R E C O R D S  S T R O N G  
P R O F I T  G R O W T H  I N  1 S T  
Q U A R T E R  2 0 1 0  O F  R M 3 8 . 1  
M I L L I O N  O N  A  R E V E N U E  
G R O W T H  O F  3 0 . 6  P E R  C E N T .  

SHAH ALAM, May 27th, 2010 – Carlsberg Brewery Malaysia Berhad (Carlsberg Malaysia) 
the brewery with the No 1 beer brand in Malaysia announced a 1st quarter 2010 net profit 
of RM38.1 million for the 3 months ended 31 March 2010, an improvement of  76.5 per 
cent over the corresponding quarter in the previous year.

Revenue of RM378.5 million for the same quarter was 30.6 per cent higher than the 
quarter in the previous year. The higher revenue was mainly due to the later timing of the 
2010 Chinese New Year as well as the consolidation of the revenue of its newly acquired 
subsidiary Carlsberg Singapore Pte Ltd.

Earnings per share of 12.38 sen per ordinary share for the quarter under review was 76.8 
per cent higher than last year.

“We are very pleased with the performance in the 1st quarter 2010 where our strategy for 
growth in the domestic market with a more robust brand portfolio as well as in the 
Singapore market is delivering the expected results.”  Mr Soren Ravn, Managing Director 
commented.
 

------------------------------------------- END --------------------------------------------

This media release has been prepared by Carlsberg Brewery Malaysia Berhad and is for immediate release. 
For further enquiries please contact:

Lew Yoong  Fah Chief Financial Officer     D/L : 03 – 5522 6440
         lewyf@carlsberg.com.my

Pearl Lai  Corporate Communications & CSR Manager   D/L : 03 - 5522 6408 
pearllai@carlsberg.com.my
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