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NEWS RELEASE

Carlsberg Malaysia ‘rides’

into Oktoberfest with ‘“Bier
Bike”

SHAH ALAM, 24 September 2014 - As the largest annual Bavarian beer festival begins
in Munich and around the world, over in our corner, Carlsberg Malaysia has once again
brought Oktoberfest to local beer enthusiasts in a uniquely Carlsberg fashion. It will

undoubtedly be a feast for the senses. Prost!

Time-honoured traditions will be celebrated at pubs and bars across the country in the
true spirit of Oktoberfest, known as one of the most convivial beer festivals, with hearty
steins of German brews Erdinger, Franziskaner and Lowenbrau complemented by the

country’s most loved beer, Carlsberg.

Carlsberg Malaysia launched the authentically Bavarian Oktoberfest today, as more
than 500 revellers gathered for a fun evening of beer, with male guests dressing up in
lederhosen or breeches, charming dirndl clad beer promoters and Oom-pah music

provided by an authentic band flown in from Germany.

Each year, Carlsberg fans look forward to the specially-designed stein, and this year’s
creation is making its appearance in a larger size of 1 litre in capacity with embossed
Oktoberfest icons in its design. The brand also revealed the country’s first ever
“Oktoberfest Bier Bike” following the ceremonial “keg tapping” to signify the official start
of Oktoberfest at Saujana RP.
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“This year, Carlsberg Malaysia will be bringing Oktoberfest cheer to more consumers
than ever. Our celebrations will be bigger in every way, with more big-scale parties in
key market squares in Klang Valley, Penang and Johor, more interactive activities both
on-ground and online, and more chances to make new friends or bond with old ones
over our beers, food, music and fun,” said Carlsberg Malaysia Managing Director Henrik

Juel Andersen at the launch.

Andersen was joined for the tapping of the first keg by Peter J Hourigan, General
Manager and Vice President of Saujana Resort Kuala Lumpur; Kenneth Soh, General
Manager of Luen Heng F&B Sdn Bhd and Kai Schlickum, Vice President of Sales and
Marketing of Mercedes-Benz Malaysia. The media and public also got their turn on the
‘Oktoberfest Bier Bike’, but not before the key partners of Carlsberg Malaysia

Oktoberfest campaign took the lead to ride Malaysia’s one-of-its-kind bike.

The ‘Oktoberfest Bier Bike’ was also recognised as the country’s “First 6 Pedalist
Beverage Cart” by the Malaysia Book of Records. Its founder, YBhg Tan Sri Danny Ooi,
presented Carlsberg Malaysia with the official award at the campaign launch. The
locally made party vehicle will be rolling to various locations across Peninsular Malaysia

for the duration of the brewer’s Oktoberfest campaign.

Beer lovers can anticipate lots of excitement at the Oktoberfest party this year.
Consumers can bring home the limited edition 2014 Carlsberg Malaysia Oktoberfest
steins, enjoy attractive beer promotions at affiliated restaurants and pubs, as well as
stand a chance to win cash prizes from the “Million Ringgit Draw” promotions sponsored

by Magnum 4D.

To be in the running for complimentary Carlsberg Malaysia Oktoberfest’s steins and beer
bike express lane passes, all one needs to do is to tell the organiser why he/she and
his/her friends want to be part of the Carlsberg Malaysia Oktoberfest party by using the
hashtag #CarlsbergMalaysiaOktoberfest on the Carlsberg Malaysia Oktoberfest

Facebook wall and provide names of the three friends who will be joining them at the

party.
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The highlight of the 2014 Carlsberg Malaysia Oktoberfest season will be the grand finale
at One Utama shopping centre, taking place from 10-12 October. The three-day
Oktoberfest finale has become probably the most anticipated Oktoberfest party in the
party calendar of beer consumers, and expects to see more than 12,000 beer lovers this
year. The first 50 consumers at the event to show organisers a selfie with any Carlsberg
Malaysia product, tag the photo with #CarlsbergMalaysiaOktoberfest and upload it to
Instagram and Twitter will receive this year’s limited edition Carlsberg Oktoberfest Stein

to add to their collection.

Find out more about Carlsberg Malaysia’s 2014 Oktoberfest campaign, venues and

promotions at www.facebook.com/CarlsbergMalaysiaOktoberfest

Carlsberg Malaysia Oktoberfest Campaign Locations (All parties start from 7pm

onwards)
m Confirmed Dates Proposed Outlets

] 24th September RP Saujana Hotel, Subang
Wednesday
2 25th September Berjaya Time Squares Hotel, KL
Thursday
3 26th September Brussels, Setia Walk, Puchong
Friday
4 27th September | Beam, Batu Pahat, Johor
Saturday
5 1st October Deutsches Gasthaus, Kepong, KL
Wednesday
6 2nd QOctober Hakka Restaurant, KL
Thursday
7’ 3th October Movida, Sunway Giza, PJ
Friday
8 4th October Euro Deli, Penang
Saturday
9 8th October Royal Selangor Golf Club
Wednesday (For Member & invited Guests )
10 10th- 12th of Oct 1 Utama, Old Wing Car Park, PJ

Fri, Sat & Sunday

End
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This media release has been prepared by Carlsberg Brewery Malaysia Berhad and is for immediate

release. For further enquiries, please contact:

Carlsberg Malaysia

Alex Leong
Manager, Marketing Activation
D/L: 03 - 5522 6304; alex.ck.leong@carlsberg.asia

Yeow Pooi Ling
Corporate Communications Manager
D/L: 03 - 5522 6431, pooiling.yeow@carlsberg.asia
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acorn communications sdn bhd

Michele Yap
H/P: 016 - 762 2190

Yogini Singham

H/P: 016 - 323 1315

Tel: 03 - 7958 8348
acorncommunications@acornco.com.my
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Carlsberg Malaysia

Alex Leong

Manager, Marketing Activation
D/L: 03 - 5522 6304; alex.ck.leong@carlsberg.asia

Yeow Pooi Ling

acorn communications sdn bhd

Michele Yap
H/P: 016 - 762 2190

Corporate Communications Manager
D/L: 03 - 5522 6431, pooiling.ueow(@carlsberg.asia acorncommunications@acornco.com.my

Yogini Singham
H/P: 016 - 323 1315
Tel: 03 - 7958 8348
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