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FOR IMMEDIATE RELEASE  

 

 

 
 
 

PROBABLY THE BEST JOB IN THE WORLD 
 “Be a Beer Taster and Get Rewarded RM 10,000 in just 8 hours!” 

 
SHAH ALAM, August 25, 2015 – Who has not fantasized about that dream job? The 
type where you are out of the office, enjoying an ice-cold brew with your mates?  Call-
ing all beer lovers, your dream job is finally here! Are you ready to take your affinity of 
Carlsberg and impeccable taste buds to the next level? Carlsberg is hiring two beer tast-
ers with an attractive remuneration package of RM10,000 each for only two days of 
work, 4 hours each!  
 
Sounds too good to be true? Well, it only gets better because the two successful Carls-
berg candidates do not need to possess any experience or educational background rele-
vant to the beer industry. All he or she needs is a burning passion and 100% love for 
Carlsberg brew and to be available for 2 days, undertaking the role of a Carlsberg am-
bassador.  
 
What sort of ‘work’ is required? Carlsberg figured, what could be more enticing than to 
get paid to enjoy probably the best beer in the world, hang out with friends, and simply 
have fun? Worry about your transportation to and fro, especially after a beer? We have 
that covered too. Carlsberg has hired a personal chauffeur to ensure you enjoy the brews 
responsibly!  
 
This is a valid recruitment advertisement which is part of the brand’s “If Carlsberg Did…” 
campaign launched in June this year. The recruitment ad is an extension of the latest 
video of “If Carlsberg Did Meeting Rooms…” which offers a refreshing take on a typical 
man on his way to a meeting. To the sheer delight of audiences, the man walks into an 
unconventional setting where the meeting was conducted in a swimming pool. 
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“In a world full of mundane meeting rooms with bare walls and enclosed spaces, em-
ployees are lacking inspiration at work. If someone had to step in and make meeting 
rooms extraordinary, it would be Carlsberg. However, we only make beer”, said Juliet 
Yap, Marketing Director of Carlsberg Malaysia. 
 
Yap added: “To bring to life the essence of our brand promise where we strive to deliver 
the best to our consumers, we aim to create probably the best work experience for our 
consumers by offering probably the best job in the world. Being a beer taster with cool 
responsibilities for 2 days is definitely an invaluable experience a beer lover would have 
ever dreamt of, and is also our unique way of rewarding of loyal consumers.” 
 
Amplifying on the brand’s trademark humour and imagination, Carlsberg will not be fol-
lowing the typical hiring policy but expects candidates to step out of their comfort zone 
in an unconventional hiring route. This dream job is only open to non-Muslim Malaysi-
ans aged 18 and above. You can apply for it at www.probablythebest.com.my from 
today until 7 September 2015. 
 

-Ends- 
 
About Carlsberg Malaysia 
 
Today, Carlsberg Malaysia manufactures beer, stout and other malt related beverages.  Sales and distribu-
tion of beer, stout, cider and other beverages are carried out by its subsidiaries Carlsberg Marketing Sdn 
Bhd, Carlsberg Singapore Pte Ltd and associate company Lion Brewery (Ceylon) PLC in Sri Lanka.  
 
Carlsberg remains the flagship brand and is committed to growing its place in the hearts and minds of 
Malaysian beer drinkers by staying in tune with the needs and demands of our strong consumer base. The 
Carlsberg Malaysia Group also has a wide portfolio of leading international brands that include 
Kronenbourg 1664 and Kronenbourg 1664 Blanc, Asahi Super Dry, Somersby Cider, Danish Royal Stout, 
Connor’s Stout Porter, SKOL, Corona Extra, Jolly Shandy and other third-party imported brands like 
Budweiser, Stella Artois, Becks, Fosters, Hoegaarden, Erdinger, Franziskaner, Tetley’s Ale and Grimbergen. 
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This media release has been prepared by Carlsberg Brewery Malaysia Berhad and is for immediate re-
lease. For further enquiries, please contact: 

 
Carlsberg Malaysia       
 
Eric Siew 
Marketing Manager, Carlsberg Brand 
D/L: 03 – 55226352 
Eric.hl.siew@carlsberg.asia 
 
 
Jacqueline Lee 
Corporate Communications & CSR Executive 
D/L: 03 – 5522 6241 
jacqueline.lee@carlsberg.asia        


