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Kanpai to a New Year with a fresh start, with Asahi Super Dry
Asahi Super Dry sparks off the New Year with a kaleidoscope of vibrancy

SHAH ALAM, 7 January 2022 - New year, new resolution, new hope. For most people, a new year calls
for a new perspective in one’s way of beginning a new chapter of life. True to its brand promise of
discovering possibilities, Asahi Super Dry presents a kaleidoscope of vibrancy to spark the opportunity to
discover a year full of new, exciting possibilities this Chinese New Year.

Inspired by kaleidoscope, this Japanese modern art has the power to show beautiful perspective with
unlimited possibilities through its lens. The fascination of kaleidoscope shares the same spirit as Asahi
Super Dry - modern, optimistic, and progressive. With the kaleidoscope as the key inspiration, the Japan’s
No.I Premium beer, Asahi Super Dry introduces a limited-edition CNY edition packaging that incorporates
the vibrancy and unique taste of Japan to welcome the lunar new year with positive spirit.

Caroline Moreau, Marketing Director of Carlsberg Malaysia said, “A new year is like a kaleidoscope of
discoveries to explore of an amazing year with infinite possibilities.”

“Like the kaleidoscope, new harmonies, and new contrasts that unfold with infinite diversities when
viewed through different lenses. We are excited to launch the limited-edition can to ‘Kanpai’ to a New
Year with the unique Karakuchi taste of Asahi Super Dry to showcase the vibrancy of both the Japanese
and Chinese cultures together,” she added.

Consumers can now purchase this limited-edition CNY cans from supermarkets, hypermarkets,
convenience stores and e-commerce sites (Shopee, Lazada, Pandamart & Potboy).

Exclusively on participating eCommerce sites, consumers will get the Asahi Super Dry premium ang pow
packet set (10pcs) with an appealing gold and silver kaleidoscope design with purchase of 2x of 4-can
pack of Asahi Super Dry. Consumers will receive an additional limited-edition Asahi Super Dry colour
changing glass with purchase of a carton of Asahi Super Dry. Kickstarting from 10 January 2022, this
promotion will be running while stocks last on participating eCommerce sites.

For more information on the ongoing Asahi Super Dry CNY promotions and events, visit Asahi Malaysia’s
social media pages. Be sure to ‘Like’ and ‘Follow’ @AsahiMY on Facebook and Instagram for the latest

news and updates!

Remember to always #CelebrateResponsibly - if you drink, don’t drive!
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About Carlsberg Malaysia

Carlsberg Brewery Malaysia Berhad was incorporated in December 1969. We are a dynamic brewer with operations in Malaysia
and Singapore, with stakes in a brewery in Sri Lanka. We also have a regional presence via exports to Thailand, Taiwan, Hong
Kong and Laos.

Our international portfolio of brands features Probably the Best Beer In The World - Carlsberg Danish Pilsner, Carlsberg Smooth
Draught and Carlsberg Special Brew. This Carlsberg trio is complemented by international premium brews including France’s
premium wheat beer 1664 Blanc, 1664 Rosé, Japan’s No.l premium beer Asahi Super Dry, European cider Somersby, British-
inspired Connor’s Stout Porter draught, as well as US award-winning craft beer Brooklyn Brewery. Our local brands include
SKOL, Royal Stout, Jolly Shandy and Nutrimalt.

Our approximately 600-strong workforce sell our products in a responsible manner within our sustainability-driven business. Our
products are for non-Muslim consumers aged 21 and above. Please #CelebrateResponsibly - if you drink, don’t drive!

Find out more at www.carlsbergmalaysia.com.my
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Our international portfolio of brands features Probably the Best Beer In The World - Carlsberg Danish Pilsner, Carlsberg Smooth
Draught and Carlsberg Special Brew. This Carlsberg trio is complemented by international premium brews including France’s
premium wheat beer 1664 Blanc, 1664 Rosé, Japan’s No.l premium beer Asahi Super Dry, European cider Somersby, British-
inspired Connor’s Stout Porter draught, as well as US award-winning craft beer Brooklyn Brewery. Our local brands include
SKOL, Royal Stout, Jolly Shandy and Nutrimalt.
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products are for non-Muslim consumers aged 21 and above. Please #CelebrateResponsibly - if you drink, don’t drive!
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